
DMNS Submission for GSCA Award

Best Film Launch by a Theater



Extreme Weather Social Campaign

• Total Reach: 85,268

• Total Frequency: 3.3x

• Total Impressions: 279,177

• CTR: 0.2%

• ROAS: 7.5x



Posted 2/12/17

Twitter*
3,463 impressions
197 engagements

Facebook*
Post impressions: 341,298
Post engagements: 20,502

Website
Upcoming films: 140,149 page views
This was our 4th most visit page during Extreme Weather 3D’s run 
after home, current exhibitions and Vikings

*All metrics were achieved organically - no dollars were spent 
on this post

TIV Social 
Post



• E-blast sent by National 
Geographic on behalf of DMNS 
• 45,000 sent

• 36.9% open rate

• 3.67% click through rate

• http://bit.ly/2uiMxu6

https://e.nationalgeographic.com/pub/sf/FormLink?_ri_=X0Gzc2X%3DYQpglLjHJlYQGrWaFzgtshrzdtktPFzd1HzdzgpPoeUEH2oA5l3atzgfuzfOzguq1ILbuzdAMVXMtX%3DYQpglLjHJlYQGgCrPuGWozgzfOJnfdF3HiOnowXIzeGNXk2oriSeNaO3SnEBryK9zdnp&_ei_=EthcmO9UfBLTZGIZiLESYe7WquZppk8tNsoi7i7W6iI.


On-Site Signage
• North Desk Ticketing Board

• 1/1 - 1/12: Coming Soon

• 1/13 – 6/16: Now Showing

• Posters throughout
• Elevators, hallways, IMAX night 

lobby



• External Banner 
• Posted 1/13 – 5/3

• Total Museum 
attendance during 
that timeframe: 
577,542



DMNS blog post (http://www.dmns.org/museum-blog/museum-
hosts-tornado-intercept-vehicle/)  & invitation for first responders 
and environmental groups to enjoy a screening

http://www.dmns.org/museum-blog/museum-hosts-tornado-intercept-vehicle/

